The Group believes that understanding the demands of various stakeholders accurately, responding in good faith, and building rela
tionships of trust will lead to an increase in corporate value. To this end, we take advantage of opportunities for dialogue with each

stakeholder and engage in active two-way communications.

Key Stakeholders and
Responsibilities

Main Means of Communication

Main Topics

We will contribute to achieving a
more af uent society by improving
satisfaction and ful lling our social
responsibilities through the stable
and ef cient supply of high-quality
products.

» Communication in sales activities

» Dissemination of information via website and
SNS

 Exhibit at the 9th Highly-functional Metal
Expo

* Invitation to SQUARE LAB

« Stable supply of highly-functional
products

 Improvement of economic ef ciency
and added value of products

* Improvement of environmental
performance of products

» Appropriate disclosure of product
information

As a major operating company of
the ENEOS Group, we will strive
to disclose information in a timely
and appropriate manner through
ENEOS Holdings, a listed
company.

* Publication of Sustainability Report

» Disclosure of information on website

* IR news email distribution

» General meeting of shaeholders, nancial
results brie ng, business ofce information

« Stable pro t return

e Easy-to-understand information
disclosure on management strategies

* Full disclosure of ESG information

We will promote the creation of a
rewarding workplace, focusing on
the improvement of the work
environment and the
enhancement of training systems.
And we will strive to improve the
motivation of each individual.

» Publication of the group newsletter Cuprum

 Preparation and distribution of the ESG
Handbook and the Handbook for Supporting
Balancing Childcare or Nursing Care

* Implementation of self-assessment system

* Holding online workshops

« Dialogue between labor unions and
management

* Various employee training and education
programs

 Prevention of occupational accidents

* Penetration of Group ESG activities

* Achieving diverse work styles

* Enhancement of training system

« Fair and equitable personnel evaluation

» Maintaining and ppmoting mental and
physical health

We will conduct business with our
partners built on relationships of
trust. We are working to achieve
fair and equitable transactions
throughout the supply chain.

» Communication thiough purchasing activities
(CSR Procurement Questionnaire)

 Operation of an inquiry desk

» Conducting surveys with business partners

* Invitation to SQUARE LAB

 Equal and fair trade
* Management of occupational safety

We will pursue coexistence and
co-prosperity at each of our
bases by creating understanding
of our business and building
cooperative relationships through
various exchange opportunities.

» Creation of cooperation agreements with
universities and establishment of joint
research courses

» Conducting factory tours, ofce tours, and
visiting classes

« Participation in and sponsorship of
community events

» Conducting brie ngs for local residents

* Participation in local volunteer activities

KPI

FY2022 Results/Progress

Assessment

Steady operation of
group-wide risk
management

The JX Metals Group bases activities on Enterprise Risk Management (ERM),
established with reference to ISO 31000, a set of guidelines for risk management. In
scal 2022, we formulated the JX Metals Group ERM Vision toward ERM that is more
conducive to enhancing corporate value. To achieve this vision, we planned and
implemented measures to improve our ERM system. We analyzed the gap with our
current state and analyzed actions to take based on a maturity model provided by an
external organization.
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Compliance training
tailored to business
characteristics and
social movements, etc.

The Group conducts compliance training every year to increase awareness and
knowledge of compliance among executives and other employees. In scal 2022, in
addition to annual the rank-speci ¢ compliance training, we once again held training
programs in Japan and overseas regarding harassment and the Subcontract Act,
tailored to business characteristics, social trends, and other factors.



















